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farm industry companies and fewer new product offerings, especially in the crop
protection area.

IFB states that radio is a valuable resource to farmers because they are mobile throughout
the day and it can follow them anywhere.

IFB states that the decline in advertising dollars to support farm radio has made it
vulnerable, and that unless station owners have a strong commitment to their rural
audience, the drop in revenue is a convenient excuse to remove farm programming.

IFB encourages the Commission to include farm programming in any initiative to
encourage more community-responsive programming.

Independence Television Company (ITC), Bill Lamb, President and General
Manager (9/29/04)

Mr. Lamb states that viewers and community leaders are given an opportunity to voice
their opinions anywhere from twice a month to twice a week, depending on how many
people want to voice their concerns. He states that ITC put together an Editorial
Advisory Board consisting of the top business, political and community leaders in the
Louisville, KY and Southern Indiana area which meets once a quarter to share
community issues and solutions. He also states that [TC ensures that every viewer letter
or ¢mail is answered.

Mr. Lamb states that WRDB and WFTE devote 6 % hours per day Monday through
Friday to local news and that the morning news features at least one live interview per
day with an individual representing a local charity or outreach program. Mr. Lamb also
states that for two weeks before the Kentucky Derby, the morning show is run from the
backside Churchill Downs. He also states that both stations provide editorials four days a
week and occasionally include a “call to action” from viewers. Mr. Lamb states that the
stations aired two telethons to raise funds for the Louisville Orchestra and preempted Fox
network programming. Mr. Lamb states that ITC produces and televises 20 University of
Louisville football and basketball games and 10 women’s teams.

Mr. Lamb states that, during the 2002 campaign for U.S. House of Representatives 31
District seat, ITC offered both candidates the opportunity to debate the issues live on
televiston.

Mr. Lamb states that local weather and traffic reports are provided every ten minutes
during the morning news and that both WRDB and WFTE participate in AMBER alerts.
He also states that the station sent crews to Florida to cover hurricanes because many
people in Louisville vacation or have second homes in Florida.
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Mr. Lamb states that a local band is featured on the station’s morning show each Friday

and that every day, the morning show features an interesting local event, festival or
business twice an hour for four hours.

Mr. Lamb states the he serves on five boards of Directors as General Manager of
Independence Television Company. He states that the stations are actively involved in 8
major charitable or community events and involved to a lesser degree in several other
evenis. He also states that several volunteers from the stations work closely with local
children’s literacy programs and that WRDB has partnered with local organizations to
create “Basics for Kids™ to clothe needy children.

Mr. Lamb states that, “it is in the best interest of every local television station to do as
much local television as they can. Our viewers want local. They want to know what is
happening on their roads, in their schools, and in their community. For us to be successful
we must serve our viewer with as much local information and service as we can. Every
local television broadcaster I know works in much the same way to serve their local
community. We, as general managers, are leaders in our communities and we all want to
contribute to the area in which we live. And for the more cynical who don’t quite buy the
altruistic angle, surely we can believe local stations will continue to serve their local
markets because 1t’s also good business.”

Infinity Broadcasting Corporation (Infinity) (3/26/04)

Infinity attaches a report entitled, “Localism and Independence at Infinity Radio Stations:
The Many Ways We Serve Our Communities.” Infinity states that the report provides
extensive evidence of the involvement of Infinity’s radio stations in their local
communities. Infinity further states that the examples in the report demonstrate their
commitment to localism and independence every day by supporting local artists and
community activities, programming to the needs of their communities, ensuring up to
date and complete coverage of local emergencies, and keeping lines of communication
open to their listeners.

Israel, Carolyn T., filed under Numerous (8/23/04)

Ms. Israel states that she is concerned that artists are losing venues because of differences
in opinions with the owners of venues. Ms. Isracl contends that NPR is being pressured
to include more views of the “right,” and that we are close to losing our democracy
because of the actions and inactions of the FCC.

Jackson Radio Works, Inc. (11/01/04)

Bruce and Susan Goldsen state that they are the owners of Jackson Radio Works, Inc.,
licensee of WKHM AM/FM and WIBM and that they sincerely believe that an educated
electorate is important to our democracy. They state that, more than any other medium,
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local radio, with its ability to provide an interactive forum, gives that electorate a unique
ability to engage in an ongoing exchange of ideas and opinions.

The Goldsens further state that they are “but three of the thousands of stations across the
United States that share this commitment to our communities [and that they] do these
things not because [they] must, but because [it] insures that [their] communities will
continue to look to [them] as their primary source for local news, entertainment and
information.”

Jay Dancing Bear, filed under Numerous (8/23/04)

Jay Dancing Bear states that having only one meeting for the West Coast makes a
mockery of American democracy.

Jewish Family and Children’s Service, filed by Schwartz, Betty (1/29/04)

Ms. Schwartz states that the Jewish Family and Children’s Service (JFCS) is a non-profit
social service agency that has been a source of hope and help for individuals and families
in the San Antonio community since 1973. She says its staff includes licensed clinical
social workers, licensed professional counselors, professional education, master-level
interns, and case managers, and its challenge is to distribute this information to the
general public.

According to Ms. Schwartz, JFCS needs the support of the media to promote events in
this age of rapid communications; per studies, most people receive the majority of their
information from mass media, specifically radio. She states KTSA has partnered with
JFCS in this regard, JFCS has been very fortunate, and has benefited from its association
with KTSA. Ms. Schwartz gives two recent examples: (1) in December, 2003, a JFCS
staff therapist was a guest on KTSA and discussed the dilemma between expectations and
reality during the holiday season, and many listeners might have been helped in
recognizing some of the problems; and (2) KTSA helped promote a fundraising event for
JFCS in January, 2004, by having Dr. Ruth Westheimer as a guest discussing a sensitive
topic and allowing “Dr. Ruth” to mention her appearance on behalf of JFCS — advertising
otherwise unaffordable for JFCS.

Joint Broadcasters (consisting of Dispatch Broadcast Group, LIN Television Corp.,
Midwest Communications, Paxton Media Group, Inc., Post Newsweek Stations, and
Raycom Media) (11/1/04)

Joint Broadcasters oppose mandated localism rules or policies. They note the many
benefits that have flowed from a flexible and open approach to localism rather than “a
regimented, government dictated scheme.” Joint Broadcasters contend that local
television stations, when given appropriate flexibility, can determine how best to meet
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community needs and interests, and will to lead to more diverse programming that
reflects the differing needs of their communities.

Joint Broadcasters provide numerous examples of community-responsive programming,
including, local news, emergency and disaster warnings/EAS information, local sports
and weather, coverage of local and state political races, on-air fundraising, health and
educational information, and programming for underserved audiences (minority, religious
and youth. Joint Broadcasters also provide examples of off-air civic activities and
outreach efforts.

The Arizona Broadcasters, Association, Kentucky Broadcasters Association, and
Montana Broadcasters Associations (Joint Commenters) (11/1/04)

The Joint Commenters urge the Commission to find that no new policies, practices or
rules are needed to promote localism. The Joint Commenters state that communities
across the country are currently well-served by their local broadcast stations through
programming designed to meet the news, informational and entertainment needs of their
communities, as well as through civic, charitable and community involvement.

The Joint Commenters state that the Commission should recognize broadcasters’
community involvement as a key element of localism. The Joint Commenters cite as
examples of community involvement such activities as sponsoring a health fair or holding
a fundraiser for volunteer fire departments. The Joint Commenters also state that the
specific type or level of community involvement that satisfies a broadcaster’s public
service obligation should not be mandated.

Instead of circumscribing community-responsive programming, the Joint Commenters
state that the Commission should adopt a “hands off” approach and encourage the
diversity and creativity that results when each broadcaster determines, on its own, how
best to serve its community. Initiatives such as “Amber Alert” programs are cited to
demonstrate that broadcasters can be attentive to the communities’ needs and interests.
The Joint Commenters state that to the extent that the Commission attempts to determine
what types of programming do or do not serve a community, approaches prohibited
content regulation,

The Joint Commenters state that, based on their own experiences and industry contacts,
they are confident that the record will demonstrate that broadcasters’ good faith efforts, in
conjunction with competitive forces, have been and remain sufficient to ensure that
broadcasters timely identify community needs and interests and fulfill their
responsibilities to their communities. They also state that the Commission’s existing
policies, practices and rules provide the supplemental force necessary to address isolated
instances of irresponsibility.

Jones, Julie (1/28/04)
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Ms. Jones states that 1t is in the best interest of the community for the local affiliate to
control its own programming, and that if the national affiliate is allowed to buy out the
local affiliate then local programming like the First Baptist Church, San Antonto, Texas
broadcast would not be allowed to continue. Ms. Jones also states that elderly citizens
like her parents or others who are unable to attend church depend on local church
broadcasts for their worship time.

Jones, Philip M. and Dorothy (1/28/04)

Philip M. and Dorothy Jones, both of whom are nearly 90 years old, state that they reside
in an extended care facility, and are no longer able to attend services at their church, the
First Baptist Church, San Antonio, Texas. The Joneses state that the First Baptist
Church’s weekly telecast on Channel 13 is a very important part of their spiritual lives
and that they would suffer a tremendous loss if the telecasts were discontinued.

Journal Broadcast Group, Knoxville Operations, filed by Chris Protzman, GM
(10/27/04)

Mr. Protzman states that the Knoxville stations are committed to serving the community,
exceeding the expectations of the community and FCC. Mr. Protzman states that it is
important that the FCC get first hand accounts of the critical roles played by licensed
broadcasters in helping to educate the public, and to help eliminate the human sufferings
of the community. Mr. Protzman documents the daily, weekly and monthly steps his
stations take in this regard. Mr. Protzman states that the future relevance to their
commercial audience is directly tied to this commitment, and is also the right thing to do
both as a community citizen and as a corporate partner. The localism examples that Mr.
Protzman cites include the weekly community talk show “East Tennessee Report,” as
well as “The Radio Health Journal.” Mr. Protzman enumerates the stations’ involvement
in community charity events, and list PSAs and newscasts of local relevance that the
stations have aired.

Mr. Protzman states that radio began as a dynamic local communications service, and
that his stations today continue to serve in that tradition of localism.

Journal Broadcast Group — Springfield Operations (JBG Springfield) (11/1/04)

JBG Springfield explains that it operates five radio stations in Missouri. These stations
cover a variety of local meetings such as city council meetings and school board
meetings. JBG provides 168 news reports every week.

JBG Springfield provides a local public affairs program every weekday from 6 a.m.-9
a.m. All emails are forwarded to the General Manager, and the majority receives
responses.
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JBG Springfield provides examples of specific programming directed at local
community, political and emergency issues. In particular, JBG Springfield estimates that
30 hours per year are dedicated to severe weather emergencies such as tornadoes.

JBG Springfield provides examples of participation in various community activities. The
station extends regular invitations to charitable organizations to appear on the radio.

Journal Broadcast Group — Wichita Operations (JBG Wichita) (10/28/04)

JBG Wichita attaches information describing the station’s efforts to address local issues
facing its community and its use of the airways to serve the public. JBG Wichita states
that it presents public service programming based on needs and concerns of the Wichita
community, and it provides various examples of its communications with community
leaders to identify specific needs and views concerning public affairs programming.

JBG Wichita states that it airs a one-half hour program each Sunday morning on five
different radio broadcast stations concerning local issues, and it lists some recent topics.
JBG Wichita states that its News Director decides the issues to be covered and assigns a
different reporter each week to interview both sides of an issue. JBG Wichita also states
that each Monday morning, on one broadcast station and each Wednesday morning on
another station, JBG Wichita airs a crime-stoppers program from the Wichita Police
Department.

JBG Wichita states that it airs a 30-minute program on five stations addressing topics of
community interest and that a sixth station airs a Spanish-speaking public aftairs
program. JBG Wichita also states that its stations make time available during regular
programming to address current topics and make efforts to include community-based and
issue-oriented programming during JBG Wichita’s weekly programming schedule. JBG
Wichita states that its public service announcements air in live and/or recorded form on
all stations.

JBG Wichita provides a lengthy, detailed narrative of its participation in community
activities, JBG Wichita states that its stations consistently are involved in community
initiatives and campaigns and names many examples of these activities. JBG Wichita
states that its News Department is active in many areas of the community and provides
examples.

JBG Wichita states, for over 30 years its reporters have covered breaking local news
events, and it provides examples. JBG Wichita states that a staff of full-time and part-
time reporters and anchors are equipped with state-of-the-art digital recorders and operate
four mobile news units containing emergency scanners and two-way radios. JBG
Wichita also states that it has a newscast at the top of each hour, 24 hours a day, seven
days a week.
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JBG Wichita discusses its severe weather coverage, saying that for over 30 years, its
reporters have trained yearly with the National Weather Service (“NWS”) to describe
severe weather to listeners. JBG Wichita describes training sessions that occur each year,
claiming when a severe thunderstorm or tornado warning is issued in relevant counties,
immediate severe weather coverage begins, no music is played, very few commercials are
aired, and the news department takes over programming until the warning expires or is
lifted by the NWS.

JBG Wichita discusses its additional emergency programming, saying locally, severe
weather coverage is the most frequent. JBG Wichita states that it has flood coverage
when lives and property are affected and that, when a state Amber Alert is issued, the
announcement is immediately broadcast on all five stations, with additional follow-up
information every 15 minutes for two-to-three hours. JBG Wichita also states that
Emergency Alert System testing takes place regularly and, nationally, its stations
broadcasted live news coverage for over 24 hours on the space shuttle crash in February,
2003, and the terrorist attacks on 9/11.

JBG Wichita states that it states that for seven Monday mornings in a row, September 20,
through November 1, two of its stations aired a political program at 6:00 a.m. and 8:00
a.m. and that one of its announcers helped to register voters at a convenience store on two
occasions. Several At-lIssue programs dealing with politics in 2004 are detailed in the
Quarterly Reports filed by the stations.

Journal Broadcast Group — Omaha Operations (JBG Omaha) (10/28/04)

JBG Omabha provides locally-oriented newscasts throughout the week, and states that,
combined with the Omaha radio group, it ofters nearly 500 hours of local news, including
Spanish language radio newscasts. In addition, JBG Omaha states that it provides a
Spanish-language program devoted to discussion of local issues.

JBG Omaha states it conducts quarterly statf meetings to identify issues of local concern,
and that programming is developed and produced locally based on local market factors.

JBG Omaha provides examples of political and emergency programming which its
stations provide to the community, including local debates on current Nebraska ballot
measures, Amber Alert, and EAS programming. JBG Omaha also states it has devoted
resources to various charitable organizations and causes.

Junior Achievement of South Dakota, Inc. (Junior Achievement) (6/28/04)

Junior Achievement expresses satisfaction with the opportunities provided by local
broadcasters to air public service announcements regarding the efforts and initiatives of
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that organization. Junior Achievement indicates that local broadcasters have been open
to hear the needs of that program and generous with their influence and resources.

Kanalakis, Mike, Sheriff of Monterey County (7/20/04)

Mr. Kanalakis expresses support for the local television and radio broadcasters in
Monterey. Mr. Kanalakis indicates that as an elected official he has found political
coverage to be thorough, comprehensive, and informative, and that he believes that local
broadcasters have been responsive and alert to public safety needs and issues.

Mr. Kanalakis commends two local stations for their interests in public safety and
keeping the community safe and informed on issues of crime. He opines that the local
media does a great public service for local residents.

Karas, Judy (8/2/04)

Ms. Karas attended the FCC hearings in Monterey, California on July 21, 2004. She
states that her views were expressed by Sean McLaughlin, FCC Commissioners Copps
and Adelstein, and those speakers who spoke in favor of “the open airways” and against
increased “monopolization” of the media. Ms. Karas contends that the Commission must
regulate the media to balance access to commercial stations for, among other things,
public education, campaign coverage, and issues of concern to diversified communities.

Keegan, Michael, filed under Numerous (11/1/04)

Mr. Keegan, a professional musician in Milwaukee, W1, and a member of the American
Federation of Musicians (“AFM”), Local 8, belicves that his union local and the city and
county of Milwaukee “can do more to promote local musicians and to come up with
performance opportunities in that area.” He further asserts that with regard to “national
playlists,” “conglomerates should keep in mind local talent and taste.”

Mr. Keegan also argues that all levels of government should do more to promote the arts
in public schools and that both the AFM and the Commission should do more to promote
the work of local musicians like himself so that they do not have to “pay someone to have
a song, piece, or work aired.”

Kentucky Broadcasters Association (KBA), Reply Comments (1/3/05)

KBA states that broadcasters are demonstrating a high level of community involvement
and responsiveness, attributable not only to competitive pressures and economic
incentives, but to their own sense of public service as well. KBA also states that the
absence of rigid national programming rules and standards is helping to ensure that
communities enjoy the diverse and unique programs that best suit their interests and
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needs. KBA includes an attachment showing the kinds of public service Kentucky
broadcasters provide.

KBA states that the current communications environment - which includes cable,
satellite, and Internet offerings in addition to broadcast and print media - provides the
vigorous forum for democratic discourse. They also state that requiring broadcast stations
to air additional political coverage does not serve the interests and needs of a public that
overwhelmingly considers broadcast political coverage to be either "about right" or "too
much.”

KBA states that, despite the apparent frustration of aspiring musicians or performers with
what they perceive as limited access to broadcast facilities, most audience members are
satisfied with the mix of formats and content and that broadcasters are responsive to their
communities and will support local musicians or performers when their communities do,
too.

KBA states that the Commission should take no further action in response to its Notice of
Inquiry.

KISS (FM), filed by Marjorie Coley (11/1/04)

Ms. Coley states that the news department and station representatives of KISS (FM)
attend meetings and press conferences organized by community leaders, and that station
representatives also meet with State Representative Tyrone Brooks and local
organizations like the Georgia Coalition for the People’s Agenda. Ms. Coley also states
that KISS (FM) has an open door policy and welcomes input from community leaders
and residents.

Ms, Coley states that programming is selected through regular meetings of KISS (FM)’s
managers to discuss issues involving the community. She also states that the station airs
a weekly program called “This Week in the ATL” and a public affairs show that features
community leaders, politicians and others discussing a variety of issues.

Ms. Coley states that KISS (FM) held town hall meetings featuring candidates in the
November 2 election and representatives from Election Protection to inform residents of
their rights. She also states that the station also offers two public affairs shows in which
politicians and newsmakers discuss issues relevant to the community.

Ms. Coley also states that KISS (FM) airs programming related to health care, domestic
abuse issues, and issues affecting teens. She also states that the station also aired
interviews discussing the conditions in the home countries of Atlanta’s immigrant
populations from Haiti, Jamaica and the Sudan. Ms. Coley states that the station held
fundraising drives to help Haitians and Jamaicans affected by hurricanes.
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Ms. Coley states that KISS (FM}) provides information on inclement weather and school
closings due to inclement weather and that KISS (FM) also participates in the Amber
Alert System,

Ms. Coley states that KISS (FM) interviews many of the artists it features, including
some local artists. She states that public service announcements are aired at least five
times per day to alert the public of upcoming community events including health fairs,
business events and fundraisers. She also states that KISS (FM) informs the community
of upcoming events both on the air and on their website.

Ms. Coley also states that KISS (FM) participates in events and fundraisers to benefit
local organizations like the Atlanta Community Food Bank and the Georgia Alliance for
Children.

Ms. Coley states that KISS (FM) does not advocate that any changes be made to the
localism rules.

KIVI Television, filed by Scott Eymer, Vice President & General Manager
(10/27/04)

Mr. Eymer states that KIVI Television broadcasts 35 half hours per week of local news
and that KIVI Television preempts ABC when local news and events warrant it. Mr.
Eymer states that, during the 2002 election with contested races for Congress and
Governor, KIVI Television produced and aired three candidate debates preempting the
ABC network. Mr. Eymer states that, in 2003, KIVI Television preempted network
programming to cover the Boise City Mayor’s resignation and to air a two hour state
championship soccer match featuring local children 14-17 in age. Mr. Eymer also states
that, in 2004, KIVI Television preempted ABC network to air the Governor’s state of the
state address and his budget address. Mr. Eymer states that he submiits these comments
in an effort to illustrate to the FCC the lengths the local station goes to support the
betterment of the community served.

KLEW-TYV, Lewiston, Idaho, filed by Fred Fickenwirth (11/1/04)

Concerning local news, Mr. Fickenwirth states KLEW-TV has a firm commitment to
providing local television news to its region consisting of a population of only 55,000 in
Lewiston, Idaho, and Clarkson, Washington. He states local residents rely on the station
to keep themselves informed with the latest local and regional news, sports, and weather,
and it broadcasts 7.5 hours of local news per week. He states it has developed a website,
with local and regional news, sports, and weather updated several times daily, and the
website also provides local residents with the most comprehensive calendar of
community events in the region.
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As for local public affairs, Mr. Fickenwirth states that each quarter KLEW-TV conducts
interviews with local community leaders to ascertain important community issues, and
that during each weekday morning, it airs two five-minute public affairs programs, and
the host interviews guests about these important community issues.

As to program selection, Mr. Fickenwirth states that KLEW-TV strives to select
programming that meets the diverse needs and tastes of its viewing audience; it
constantly screens programs throughout the year; and e-mails, letters, and phone calls are
read, retained, and used when making programming decisions. Mr. Fickenwirth states
that KLEW-TV has preempted regular programming to carry special sports events, such
as football games of regional interest and the NAIA World Series of Baseball, held in
Lewiston.

Concerning emergency programming, Mr. Fickenwirth states that KLEW-TV is prepared
to go on-the-air to inform the public if and when a disaster should strike the region. Per
satellite and radar weather images access, Mr. Fickenwirth states that KLEW-TV can
keep viewers current with approaching weather events, and that it breaks into regular
programming in such cases. He states that KLEW-TV participates in the EAS and
Amber Alert system.

Mr. Fickenwirth states that, regarding political programming, KLEW-TV offers political
candidates the opportunity to speak to the public in an unedited forum on an aired
program, “Straight Talk,” where each candidate is given speaking time in the weeks
leading to an election. He notes that these segments air on the station’s local newscasts
three times daily.

As for station participation in community activities, Mr. Fickenwirth lists five named
local events; he states the station received numerous public service awards and thank-you
letter during 2004; and he lists 15 named entities (examples: business chambers, schools,
boys-and-girls clubs, state colleges, a music festival) to which the station makes
donations. Mr. Fickenwirth states that KLEW-TV honors two local students each weck
(one athlete and one scholar) which are recognized for their efforts on-air during the
station’s newscasts and awarded a plaque; the winning student scholars’ schools receive
$100 each, and at the end of the school year, the station selects a student of the year, and
the winner’s school receives $5,000. Mr. Fickenwirth states that KLEW-TV’s website
also provides local residents with the most comprehensive calendar of community events
in the region.

KLKN-TV, Citadel Communications LLC, filed by Roger Moody (11/23/04)

Mr. Moody states that KLKN-TV covers local issues of interest during its local regularly
scheduled newscasts and on its website, and that additionally, it breaks into programming
to provide timely emergency weather information, school closings, AMBER Alerts, and
breaking news information.
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Mr. Moody states that KLKN-TV has an active local ascertainment process. He states
that each quarter, it holds an ascertainment meeting and/or meetings in which it invites
six to ten guests, representing a cross-section of the community who are asked to
complete a “community needs ascertainment questionnaire.”

Mr. Moody states that KLKN-TV invests a considerable amount of time and resources in
local news programming. He states that it airs four ho